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Content Strategy Overview

Web Mission Statement
Insert your web mission statement here. This should be the goal of your website and what it

does. Need help figuring that out? Get in touch and let’s chat.

Content Strategy Statement
Insert your Content Strategy Statement here. This should define the role of your content and how

it helps your users. Need help figuring that out? Get in touch and let’s chat.

Key Content Considerations:

Is the Content? Does itinclude?

. An hltag ? At least two h2 tags
Findable ° & &
e Metadata, including title, descriptors & keywords

Can users find the content? e Linksto otherrelated content

e AltTagsforimages

Readable e An mve.rted pyramid writing style
e Chunking
e Bullets

Can the user read the content?
e Numbered lists

e Following the style guide

U nd ersta nd 3 b le e Anappropriate content type (Text, Video, etc.)

e Reflection that you considered the user personas
Can the user understand the content? * Context
e Respect for the audience’s reading level

e Articulate an old idea in a new way

e Acallto action

Actionable

e Aninvitation to share

Will the user want to take action? * Linkstorelated content

e Asummary of whatto do

e Something to provide an emotional response
Shareable Brop P
e Areasontoshare

Will the user share the content? * Anasktoshare

e Aneasywaytoshare

e Personalization (if appropriate)

Digital Content Marketing Checklist Source: http://contentmarketinginstitute.com/2011/04/valuable-content-checklist/
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