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How comfortable do you feel

Intro Questions with GA?

Did anyone just let GA do the
manual migration from UA to
GA4 and leave it at that?
How often do you look at your

data? (weekly, monthly,
quarterly)

How many of you make web
content or business decisions
based on analytics?

Any burning questions for us

mmc-+tech to address?
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What is GA4? conference

* Not an update to Universal Analytics

 Completely new platform
e Totally different experience

* Collects both website and app data

e Offers better privacy controls

* Has artificial intelligence and machine learning

* The only Google platform recording data as of on July 2023
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Differences & Definitions —
Universal Analytics Google Analytics 4

Views Data Streams

Session Based Event Based

Conversions by destination URL Conversion by an Event (user interaction)

Bounce Rate Engagement Rate

Site content reported by URL Site content reported by Page Name (default)

Website and Mobile App are separate properties | Website and Mobile App in the SAME property
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Differences & Definitions conference

Term Meaning

Events Any engagement is now called an event, including page views. GA4 has automatic, recommended,
and custom events.

Key Events Key events measure the most important interactions. Formerly known as Conversions or Conversion
events

Event Count Metric shows the number of events that were tracked.

Engagement Session longer than 10 seconds, at least 2 pageviews or engages in key events (scroll, click,

download, form, video watch,e tc.)
Engagement Rate Number of engaged sessions by the total number of sessions. Replaces Bounce Rate
Explorations A collection of data visualizations that go beyond standard reports to help you uncover deeper
insights

Custom Dimensions | Any attribute you configure in your analytics tool because default functionality does not report it (e.qg.
download file name, search term, etc.)



Account Overview
Reports

« Acquisition
Let’s Take a + Engagement

Tour! Engagement Rate
Search Console

Explorations
* File downloads
 Funnel flow
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Google Tag More better
Manager control...
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Google Tag Manager

Tag management system
One batch of code to install
Manage all tags via GTM interface (no developer
required)
Add, delete, pause, configure tags as necessary

Target tags to fire at specific times

Give marketing partners access to GTM, NOT the website!
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Sample Tag conference

X  Guide | Heart Failure [

Tag Configuration
Tag Type

Q Google Tag

Google

TagID ®
G-YRBPDEBB74

Configuration settings

Configuration Parameter Value
send_page_view true
Triggering

Firing Triggers

@ All Pages
Page View
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Cool GTM Tricks conference

« Content Groups
« Know traffic by various sections or types of content

« Configured in GTM
e Shows up in GA

« Custom events for specific content types
« Pass a taxonomy parameter and create custom events



Reporting
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Google Looker
Studio

Explorations
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 Know what's important to track
 What are your KPls

« What metrics define change
« What will you change based on the results?

« Set a consistent reporting schedule
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Advanced Reporting conference

Use Google Looker Studio for standardized reporting

Use Explorations for one off data reviews



Kasae’

mmc-+tech

Google Looker Studio e

Google’s Bl online tool for converting data into customizable, informative
reports and dashboards

Connects to Multiple Data Sources via “Data Connectors”
- Google Analytics

Google Search Console

Google Ads

Hubspot

Semrush

Many More

Find, use and modify templates to build your own custom reports

Schedule delivery for automated reporting
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Google Looker Studio e

Looker Studio Reports built by the community

- https://lookerstudio.google.com/gallery?category=com
munity&search=analytics

Looker Studio Template from Yoko Co

- https://lookerstudio.google.com/reporting/b57b5f9b-76
64-416d-9d8a-537b24811fec



https://lookerstudio.google.com/gallery?category=community&search=analytics
https://lookerstudio.google.com/gallery?category=community&search=analytics
https://lookerstudio.google.com/reporting/b57b5f9b-7664-4f6d-9d8a-537b24811fec
https://lookerstudio.google.com/reporting/b57b5f9b-7664-4f6d-9d8a-537b24811fec
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Enhanced Measurement T—
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X Web stream details X Enhanced measurement
Double check

Page views
@ Capture a page view event each time a page loads or the website changes the

@ Data collection is active in the past 48 hours. browser history state. Optionally turn off browser history-based events under
advanced settings

5 Show advanced settings
Stream details

n
Illeasurelllel lt IS e Scrolls
STREAM NAME STREAM URL STREAM ID Capture scroll events each time a visitor gets to the bottom of a page. 0

PCNA.net https://pcna.net 4683554670 Soundciks

Capture an outbound click event each time a visitor clicks a link that leads them away
e from your domain(s). By default, outbound click events will occur for all links leading Q
away from the current domain. Links to domains configured for cross-domain
measurement (in Tagging Settings) will not trigger outbound click events
Consent settings
Site search

Capture a view search results event each time a visitor performs a search on your site
(based on a query parameter). By default, search results events will be fired any time a Q

Events page loads with a common search query parameter in the URL. Adjust which
parameters to look for under advanced settings
4,  Enhanced measurement Show advanced settings

Automatically measure interactions and content on your sites in addition to d

d page view 3

Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no perso| Form interactions

will be sent to Google. Learn more e Capture a form interaction event each time a visitor interacts with a form on your Q
website

Measuring: @28 Page views e Scrolls @ Outbound clicks ~ + 4 more Video engagement
Capture video play, progress, and complete events as visitors view embedded videos 0
on your site. By default, video events will be automatically fired for YouTube videos

. embedded on your site with JS AP| support enabled.
8 Modify events

Modify incoming events and parameters. Learn more

| File downloads
e Capture a file download event each time a link is clicked with a common document, Q

¥ Create custom events compressed file, application, video, or audio extension

Create new events from existing events. Learn more

Measurement Protocol API secrets
Create an AP| secret to enable additional events to be sent into this stream through the Measurement Protocol. Learn more



Double Check Custom Ak
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I e OW Oa S Custom dimensions Custom metrics Calculated metrics O\ Search Create custom dimension
I I I l i i ipti User
a d S e a rC ISR & Gescripiion Scope Property/Parameter Last.changed

T Download File Name Event file_name Sep 20, 2023 .
erms are not
Event Category Event Category Event event_category Jun 29, 2023 e
.
CO nfl g u red by Event Label Event Label Event event_label Jun 29, 2023 :
D efa u It Search Query Event search_term Sep 20, 2023 :

Items per page: 25 v 1-40f4
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A If you haven't completed migration, finish setting up your Google Analytics 4 property before your connected Universal Analytics property is permanently deleted on Jul 1, Dismiss Learn more Go to Setup Assistan

I I 2024. To maintain access to data from this property, you should download your data now.
eve ra O O e ’ All accounts > PCNA
N | Ana|yt|cs PCNA.net - GA4 ~ Q| Try searching "Behavior overview"
" " Setup Assistant
@ Enhance user insights and enable audience list sharing
Account settings ~

~ Account Analyt

(2]

+ Create ~ Data collection

My preferences
Google signals data collection ~

® 8 >

2)

s features can be enhanced with data from users who have turned on Ads Personalization and are signed-in to their Google accounts. This provides you with deeper
insights about your users, such as aggregated demographics and interests data. When Ads Personalization is turned on in your Google Analytics property, it also activates

Account details audience sharing with your linked advertising accounts. Learn more

als

Account access managem... When you turn on Google signals, Google Analytics will associate the session data it collects from your site and apps with Google's information from accounts of signed-in,
i consented users. By turning on Google signals, you acknowledge you adhere to the Google Advertising Features Policy, including rules around sensitive categories, have the
ilters

necessary privacy disclosures and rights from your end users for such association, and that such data may be accessed and deleted by end users via M

Activity.

Account change history

Trash

) User-ID and user-provided data collection A
O n O r e Property setiinge 2
" = n

»  Property
Improve measurement and enable additional capabilities with your Google Ads integrations.
~ Data collection and modifica...

YOU ARE THE -

Data import

' ' 0 User-ID collection
<
The user-ID feature allows you to provide your own identifiers for your site and app users, so you can connect their behavior across different sessions and the various
L

devices and platforms from which they visit. Google Analytics interprets each distinct user-ID as a separate user, which provides you with more accurate user counts

and a more holistic story about a user's interactions with your business. Learn more about user-1D

With user-ID and user-provided data, you can use your first-party data to better understand how users are engaging with your

website and apps, improve conversion measurement, and supplement audience sharing capabilities when you link your Analytics
property to Google Ads accounts. Learn more about user-1D.

You're responsible for ensuring that you use the user-ID feature in accordance with the Google Analytics Terms of Service. This includes not sending Google Analytics
personally identifiable information as user-ID, and providing appropriate notice of your use of identifiers in your privacy policy. For instructions on how to send user-IDs
to Google Analytics see Send user-IDs

User-provided data collection eema

@ Improve audience and conversion measurement, and enable additional audience list capabilities in Google Ads. Please review the beta feature
documentation before turning this feature on to understand how this will impact your Analytics property.

vates improved user and co

versio surement by giving you enriched more-detailed audience data. Capabilities such as improved conversion

ement and audience sharing require having linked advertising accounts and Ads Personalization turned on in your Google Analytics property. User-provided

Aata rnllantinn cnnnlamante unir avietina Cannla Analutice data hu allawing uni ta cand unir raneantad hachad rietamar data ta Rannla Analutice in 2 nrivacucafa
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Connected

Test % pcna.net :

Google tags found 4l UA-26537776-1  €) GTM-WB9XRT7 &) GTM-5FVBK7W (@ G-E38CSKOGTH | g} gl UA-26537776-2

] | ] | ] a
CO n fl g u ratl O n S I n /\  Unknown domain - The domain imiscloud.com is not enabled for debugging. Would you like to enable it? Dismiss Enable
L}
real time
Summary

v @ Angina - PCNA

Tag Details
Timer
Tag Name Tag IDs
Window Loaded @ PCNA.net (4 G-E38CSKOGTH, GT-WV3GNRJ

Q T . DOM Ready Source Destination ID
d d ag ASS I Sta nt Tag in container GTM-5FVBK7W G-E38CSKOG1H

Container Loaded @

CO m pa n io n C h ro m e o Output of G-E38CSKOGTH ®@
Exte n S i O n Container Loaded Pages Tagged: 3/4 pages

Initialization @ Hits Sent Data Layer Consent Errors

Consent Initialization @ . . X . . .
Page View Page View User Engagement click outbound_link_click Page View

v @ PCNA - Preventive Card.. Google Analytics Hit Google Analytics Hit Google Analytics Hit Google Analytics Hit Google Analytics Hit Google Analytics Hit

Link Click

Click
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Access to « DIY Easy: Export specific data to Excel or CSV
Universal Files
Analytics data

* DIY Medium: Google Analytics Spreadsheet

will be going Add On. Connects with Google Sheets to Export

away July 1!
« DIY Hard: Create Google Big Query account
and push data to Big Query

« DIFM: Call Association Analytics



Resources to
Learn More
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Analyticsmania.com S

YouTube Channel
Online Courses

Learn

@ Analytics'manial < E e
Google Tag Manager

Analytics Mania - Google Analytics & Tag Manager

@AnalyticsMania * 120K subscribers - 227 videos
Learn Google Tag Manager and Google Analytics faster with Analytics Mania. If you ...more

analyticsmania.com/subscribe-to-a-newsletter and 4 more links

Home Videos Shorts Live  Playlists Community (Q

. > Welcome to Analytics Mania's Youtube channel!
Welcome to Analytics Mania's Youtube ch...

26,671 views * 1 year ago

Welcome to Analytics Mania, a place where you can learn
Google Tag Manager and Google Analytics

Subscribe to our Youtube channel
https://www.youtube.com/channel/UCOEX...

SUBSCRIBE

* Free E-book: Google Analytics 4 for Beginners...
0:02/0:53 READ MORE
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Blog Posts
YouTube Channel
Certifications

y lifetime access to Data Driven Insiders and
aur upcoming five Meta Ads Blueprint course.
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THE DATA DRIVEN BLOG

THE DATA DRIVEN BLOG IS PACKED WITH
FRESH, UNIQUE CONTENT THAT TIES
TOGETHER THE WHY, THE HOW AND THE
WHEN BEHIND TRIED AND TRUE DIGITAL
MARKETING TECHNIQUES AND STRATEGIES.

ol free to pick trough cor &tost aosts

ar teed wur bxorite maret 1

curiayty by followin aior with cos of var -depth Jaives,

Whyaskel e @Akl IR e s

COOGLE ADS FACEBOOK ADS GCOOGLE ANALYNTICS COOCLE TAC MANACER

i
Unniestwdineg
Gk Kay Doarr Ratacs
1PKA Sotrwe Z0n el

Undcrstanding GA4 Koy Event
Rates [FKA Conversion Rates)

PR

e
Carardzae In Gak

- Bvsepthi
Nova Ko d 1o Krarm

Conversions in GA4 -
Everything you need to knaw

Gk Canweekn 19 b ieponT
Hew Cid Lusds
Fnd vour sier

GA4 Canversion Paths Roport
How Did Leads Find Your Site?

~verany Ve rapnTin o

ERTIEEP TP ¥
arketinz ette

b e pueians vl

=

rcw.
e b Rveks L
Univerael Anaytica in CAT
- Fupen our Gaa

How to back up Universal
Analytics in GA? - Export your

e
The 48 € riant i wor
2t Vour

SR BT

The GA& conversions repart
Dctect your business boosters

| e Lenaeeioes Kepeet nGongke
Ui cre ATh. 4

.

Saraly vk bt Al

za2zpacl Toat reend

O

-
Q Uil aavics
Dackup Soutions -
‘wtrich we.ahe heer?

9 Universal Analytics Backup
Solutions - Which Is the Best?
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Google Skillshop conference

Home Help Center Browse Plan Certifications SEARCH TOPICS v LOG IN
p

skillshop.withgoogle.com
Google,s LMS Google Analytics 4

Find out how the latest generation of Google Analytics can take your measurement strategy to the next level

Courses

Get started using Google Analytics

L ] L ] L ]
C e rtlfl Catl O n S Learn how Google Analytics collects and processes data, how to set up your account, and how dimensions and metrics

power your reports .'

{= 1h % 4.7 Beginner -~§

Use Google Analytics for Your Business
Learn how to navigate the Google Analytics interface, which reports are available, how to use these reports, and manage

the data you send ﬁ
{= 1.2h % 4.8 Beginner

Measure Your Marketing with Google Analytics

Find out how Google Analytics can give you the insights you need to help meet your marketing objectives. Learn key

measurement features in Analytics that can show the effectiveness of your online marketing efforts and help you get more m
return.After.

{= 39m ¥ 4.4 Beginner
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Get In Touch

Ray van Hilst

Director of Client Results
Yoko Co

ray@yokoco.com

Katy Walter

Communications Manager
PCNA

kwalter@pcna.net
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Julie Bebermeyer

COO
APWA

jbebermeyer@apwa.org
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